
Bachelor and Master 
1 Semester Exchange program

at Dijon

from Sept 2020 to December 2020

Eligible students:  3rd year Bachelor students CUEB 
and 

MIB students



Advantages & requirements
• Dijon b.school is member of the French Ivy league (Grande Ecole). It is in the top 10

• Advantages of French Business schools for Foreign (Chinese) students:
– Programs are designed to provide value for future company managers, very practical and based on projects
– Long experience welcoming international students
– Medium sized school, with small sized class (each student is followed individually), individual support for all 

administrative issues

• Requirements:
-be a bachelor student enrolled at CUEB 2nd year or a master student enrolled at CUEB 1st year.
-Minimum score at IETLS 6.0 TOEFL IBT 80 or equivalent English test 
-Students will have to study 60 hours of French (no level required) before going to France

(CUEB will organize for you)

-strongly suggest to have “management” experience (for master students)
- strongly suggest to have an excellent English level

Only 2 seats for bachelor and 2 seats for master



Curriculum in Dijon Fall Semester
starting date Sept 2020

BACHELOR MARKETING & BUSINESS
Specialisation in International Business

free pick up train station on Sept??

Business Models   ECTS 2  TH 16
Digital communication  ECTS 4 TH 24
Ethics and social responsibility ECTS 2 TH 16
Financial and economic news  ECTS 2 TH 16
French Culture & Society ECTS 4 TH 20
Intercultural Management & Communication ECTS 4 TH 20
International Accounting ECTS 2 TH 16
International Marketing: Implementation ECTS 4 TH 32
International account manager ECTS  3 TH 24
Organizational behavior ECTS 2 TH 16
Strategy ECTS 4 TH 32
French language ECTS 2 TH 16



Master – MIM 1
General Management

Master in Management 1 - S3 (Fall) - in English
Core courses Teaching hours Student 

workload
Overall 

workload ECTS 

"Deep Dive" Entrepreneurship Seminar 20 20 40 2
Marketing analytics & Digital resources - Level 2 30 90 120 5
Information systems management - Level 1 30 90 120 5
Philosophy of Management - Level 1 30 90 120 5
Corporate Finance - Level 2 30 90 120 5
1 Elective module below
Product & Branding Strategy - Level 2

30 30 60 4
Organizational management - Level 2
SME management and intrapreneurship - Level 2
Performance Management - Level 2
Marketing strategy - Level 1

Languages and Culture
Intercultural Management and Communication 4
Other language 16,5 16,5 33 2

TOTAL : 32



Master 2 with Specializations

Master 2 program CORE COURSES

-Strategic Management: 2 ECTS, TC 16
- Corporate Governance : 2 ECTS, 16 TC
-Business Ethics 
-Business game : 2 ECTS, TC 14
-French language: 3 ECTS TC 30
-intercultural management: 4ECTS, TC 20

Students have to choose 1 specialization, see below
- Arts & Cultural Management Specialisation (will need an additional online interview)
-International Business entrepreneurship (no additional test)
-Global marketing and luxury management (no additional test)



Master specialization: Arts & Cultural 
Management Specialisation (ACM) 

• Recommendation : Students should demonstrate a personal interest/experience in one of several 
arts or creative fields and or have a professional project in the sector.



Master Specialization International Business 
Entrepreneurship



Master Specialization: Global Marketing and 
Luxury Management


